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ENESCO NAMES STEPHEN P. ZARUBA CHIEF FINANCIAL OFFICER

Itasca, Illinois — January 6, 2010 — Enesco, LLC, a global leader in the giftware and home and
garden décor industries, today announced the appointment of Stephen Zaruba as the company’s
senior vice president and chief financial officer.

Zaruba, 48, will oversee Enesco’s accounting, treasury and budget functions. He will also serve
as a member of the Enesco Executive Management Team, reporting to Bill Guarisco, executive
vice president of Enesco, LLC.

“Steve Zaruba brings a combination of great financial acumen and strong consumer products
expertise, and we are delighted to have him lead Enesco’s global finance team,” said Guarisco.
“Steve’s experience will be particularly valuable as Enesco continues to grow and expand its
portfolio of brands around the world.”

Zaruba joins Enesco from Compact Industries, Inc., a supplier to consumer product
manufacturers, where he had been vice president and chief financial officer since 2006. His
previous experience includes 20 years in accounting and corporate finance with Sara Lee
Corporation, where he most recently served as vice president of financial and administrative
services from 2001 to 2005. At Sara Lee, Zaruba also oversaw the company’s global shared
services functions, including finance and accounting in the United States and Europe. Prior to
this role, he was CFO of Sara Lee’s North American Coffee and Tea business.

Zaruba earned an MBA degree from Northwestern University’s Kellogg School of Management,
holds a bachelor of science degree in accounting from the University of Illinois, and passed the
CPA exam in 1985.
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About Enesco, LLC

Enesco, LLC, is a global leader in the giftware and home and garden décor industries. Serving more than
44,000 customers worldwide, Enesco distributes products to a wide variety of specialty card and gift
retailers, home décor boutiques, mass-market chains and direct mail retailers. With subsidiaries in the
United Kingdom, France, Canada, Hong Kong and China, Enesco serves markets operating in Europe, the
Americas, Australia and Asia. The company’s product lines include some of the world’s most recognized
brands including Heartwood Creek® by Jim Shore, Foundations®, Our Name is Mud®, Gund®, Boyds®,
Department 56° Villages, Country Artists®, Walt Disney Classics Collection®, Disney Traditions'
Border Fine Arts™, Cherished Teddies®, The Trail of Painted Ponies®, Bilston & Battersea Enamels®, and
Lilliput Lane®, among others. For more information, visit www.enesco.com.
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